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1. What is a payment gate-way also discuss how does it Works. ( 3 marks)
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2. Name the three most vulnerable points in e commerce environment and also discuss why these points are so vulnerable and what is the solution? ( 3 marks)
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3. What are the factors that Influence Consumers’ Buying Behavior also mention Stages in the Buying Process.  ( 3 marks)
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4. Discuss the 10 most Important Website Attributes.  ( 3marks)[image: ]
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5. What do you understand by motivation also discuss Maslow’s Hierarchy needs.  ( 3 marks)
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. Problem Recognition(awareness of need)--difference between the desired state and the
actual condition. Deficit in assortment of products. Hunger--Food. Hunger stimulates
your need to eat.

. Information search--

o Internal search, memory.

o External search if you need more information. Friends and relatives (word of
mouth). Marketer dominated sources; comparison shopping; public sources etc.

A successful information search leaves a buyer with possible alternatives, the evoked set.

. Evaluation of Alternatives--need to establish criteria for evaluation, features the buyer

wants or does not want. Rank/weight alternatives or resume search. May decide that you

want to eat something spicy, indian gets highest rank etc.

. Purchase decision--Choose buying alternative, includes product, package, store, method

of purchase etc.

. Purchase--May differ from decision, time lapse between 4 & 5, product availability.

. Post-Purchase Evaluation--outcome: Satisfaction or Dissatisfaction. Cognitive
Dissonance, have you made the right decision. This can be reduced by warranties, after
sales communication etc.
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Internal and external factors that stimulate desire and energy in people continually interested and
committed to a job.

Maslow’s Hierarchy needs.

Physiological needs: such as hunger, thirst and sleep

Safety needs: such as security and protection from danger
Social needs: like friendship, giving and receiving love

The needs of self-esteem: self-respect and appreciation of others
Self: the desire to achieve development
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Online payment services can be paid through any device with Internet access
Where encrypts and storage of sensitive data including credit card numbers so that this
information be safe

How it works

is processing payment information is safely pass payment portal

The processor sends agreed or refused to respond to the Payment Gateway
Receipt of the payment information and its application in ERP
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Internet communications
Servers
Clients

The customer will buy from a website and will be used to process electronic payment of the
causes of vulnerability information did not get her this site is encrypted and does not contain
safety will be exposed customer information to Althecar or the site has a virus because the
server for Aadam safety and the encryption process

The solution

Raising the level of safety

Encrypt customer information|

Make sure the confidence Site
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The Influence factors

1.Internal or Psychological factors
2. Social factors

3. Cultural factors

4. Economic factors

5. Personal factors!|




